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April Garden Calendar 
	 April is a pivotal month in your garden. While we may still see weather vari-
ability between winter and spring, the trend is definitely toward warming. As the 
ground warms the garden awakens. 

Garden cleanup is the first priority:
	 •	 Rake leaves and debris from around trees, shrubs and other garden areas.
	 •	 If you haven’t done so yet, cut back ornamental grasses. 
	 •	 Prune summer blooming shrubs such as butterfly bush, blue mist spirea, 

potentilla, and some hydrangeas. 
	 •	 Remove any broken or damaged branches from trees. 

What we’ve been waiting for – Planting season begins now!

National 
Colorado Day

	 April 12th recognizes the Centennial 
State and the 38th state to join the Union on 
National Colorado Day. The first of the Four 
Corner States, Colorado is dominated by 
the Rocky Mountains. Prehistoric Colorado 
comes to life in the Florissant Fossil Beds. 
Discover one of the most abundant deposits 
of fossils in the world while taking in the 
beauty of the Rocky Mountains.
	 With plentiful wildlife and natural 
resources, the state makes a ready home. A 
city once thrived along the cliffs of Mesa 
Verde, populated by Ancient Pueblo.
	 Spanish first explored Colorado 
seeking streets paved with gold. After 
Colorado became a U.S. territory, 
Lieutenant Zebulon Pike explored 
the range of the newly acquired 
land. A summit he predicted would 
never be scaled bears his name 
today. Gold would be discovered 
setting off a fever in the mountains. 
A silver boom would soon follow.
	 Known as the Centennial State, 
Colorado entered the union on August 
1, 1876.

Interesting Facts
For April

	 •	 The first president of the United 
States, George Washington, was inau-
gurated on April 30, 1789

	 •	 April is the equivalent of October in 
the Southern Hemisphere.

	 •	 The phrase “April Showers bring 
May Flowers” comes from a poem 
from the 1500s by Thomas Tusser.

	 •	 The April full moon earns the name 
April’s Full Pink Moon not due to 
its color but because it’s named after 
the pink phlox flowers that bloom in 
North America’s early spring.

	 •	 Some of the famous people with an 
April birthday are Queen Elizabeth II, 
Leonardo da Vinci, Charlie Chaplin, 
William Shakespeare, Thomas 
Jefferson, and Jackie Chan.

	 •	 Plant container or balled and burlapped trees 
and shrubs from now throughout spring. 

	 •	 Now is the time to plant bare root roses. 
Soak roots in water for 12 hours before 
planting. Vegetables – Early April Outdoors 

	 •	 Soak parsley seeds 24 hours before planting 
¼” deep. 

	 •	 Dill seeds should be pressed lightly into the 
soil. 

	 •	 Peas can be sown as late as mid-April. 
	 •	 Indoors- Start warm season vegetables from 

seed like tomatoes and peppers. 
	 •	 Mid April Outdoors: Plant lettuce, chard, 

spinach, kale, beets, carrots, radishes and 
onion sets. 

	 •	 Indoors - Start seeds of flowers like zinnias 
and celosia that need four weeks before planting outside. It’s not too late 
to plant Cardinal Seed Vine and Hyacinth Bean Vine indoors; two annual 
vines that put on a beautiful show mid to late summer. 

Other Garden Chores: 
	 •	 Transplant: When soil has thawed, divide and transplant summer and fall 

blooming perennials such as sedum Autumn Joy, garden Phlox paniculata, 
Asters, perennial Dianthus, and Shasta Daisies. 

	 •	 Roses – Once new growth starts, usually mid-April, slowly remove mulch 
from around the plants. Prune dead or damaged canes first, then prune all 
other canes to approximately 1 to 2 feet above ground. As active growth 
appears, fertilize with a rose food formulation of 9-14-9 which is higher in 
phosphorus to encourage blooms and strong roots. Do not prune live canes 
of climbing roses. However, cutting out dead canes is recommended. 

Lawn Care: 
	 •	 Core aeration is one of the most beneficial things you can do to maintain 

a healthy lawn. This is also a good time to do an irrigation audit to make 
sure your system is working properly. 

Weeding:
	 •	 As you see weeds pull them out. They are generally small this early and 

easy to remove. 
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Appearance of an advertisement in this publication does not constitute a recommenda-
tion or endorsement by the publisher or the association of the goods or services offered 
therein. The opinions expressed in this newsletter are those of the individual authors and 
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Advertise in this Newsletter!
The deadline for advertisements is the 15th  
of the month for the next month’s issue,  
except for the Jan. issue which is Dec. 6th.   

Newsletter Connections: 303-979-7499 or 
info@newsletterconnections.com 
To find ad rates and discounts, go to  
NewsletterConnections.com or scan QR code. 
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Tired of Paying for Internet That 

Buffers, Lags or Drops?

SWITCH TO BAM FIBER INTERNET! 

CALL BAM TODAY!

bambroadband.com

(303) 551-6152

Speeds up to 8 Gig!

April Garden, continued from front page
Wasp Control:
 	 •	 Hang pheromone traps out to capture early emerging 

yellowjackets. If you trap a queen early, you prevent 
a nest. These bright yellow traps are available at both 
garden centers and big box stores. They will not harm 
other insects just yellowjacket wasps. 

	 When you have questions, Colorado State University 
Extension has research-based answers. Get answers to your 
horticulture questions by visiting ask.extension.org any time 
day or night. 

– Fredricka Bogardus, Colorado Master Gardener

Don’t wait for someone to bring you flowers. 
Plant your own garden and decorate your own soul.

–Luther Burbank

The beautiful spring came, and when Nature resumes her 
loveliness, the human soul is apt to revive also.

–Harriet Ann Jacobs

Give Your Home A Fresh New Look This Spring!
Exterior & Interior Residential Painting

•  Free Estimates•  Free Estimates
•  Local, Family-Owned Business•  Local, Family-Owned Business
•  Serving Homeowners for 31+ Years•  Serving Homeowners for 31+ Years
•  Proud Member of BBB in Good Standing•  Proud Member of BBB in Good Standing

LIMITED-TIME OFFER: Schedule your 
exterior repaint before 5/15/2026 & receive: 

C.P.C. Painting Inc.

$200 OFF 
your project.

Call For Your FREE Estimate: 303-948-5276

This Space 
Intentionally Left Blank 

for Teen Services
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Interior Painting. Detail oriented. Affordable.
Free Estimates. Jeff 720-877-4154 
Highlands Pride Ptg, Inter/Exterior- 303-738-9203 
Drywall - Basement finishes - Remodeling. 
Years of exp. w/ refs. Gary 303-829-6363 
Mike the Plumber - Your reliable neighborhood 
plumber for 14 yrs. Competitive rates. Free esti-
mate. 720-422-8139 

Lisa’s Music Studio. Piano, Guitar, Banjo, Uku-
lele, Viola, Violin, Cello, & Drums. 303-883-1157. 
Tree by Mr. B. Your pruning&tree need special-
ists. Doug 303-932-2514, free est, 30+yrs. fully ins. 
OB PAINTING. $500 off exterior/ 10% off  
interior. Free Estimates. Rob: 303-908-9063.
New customers A/C inspection $49.99  
(parts/addl labor not incl.) Emporia Home Ser-
vices, your local HVAC specialist. 303-909-2018 

TH Consulting. Providing handyman  
services. Please call Trent 720-226-5586. 
Tutoring - provides homework help, strength-
ens skills, and/or enrichment. Call/text Nancy,  
licensed teacher K-6, 303-932-9745 for availability. 
Grass or Corn fed beef for sale - farm fresh,  
all natural, straight from our CO ranch to your 
table. Cattle prices are on the rise. Get your 
beef now in bulk. Sold by 1/4, 1/2 or whole.  
Call 719-349-0679. KSayles@plainstel.com

Classified ads are $3.00/line (about 40 characters/line). Contact Newsletter Connections at 303-979-7499 or info@newsletterconnections.com to 
place an ad. To view our display ad prices, visit our website at NewsletterConnections.com. The deadline for placing a classified or display ad is 
the 15th of the month for the next month’s issue (i.e., 15th of Sept. for Oct. issue), except the January issue, which has a deadline of December 6th. 
Residents placing ads to sell household items are not charged a fee.

CLASSIFIEDS: The perfect way to find local professionals to work 
on your house! You can also find tutors, activities, sale items and more!
Find more professionals to suit your needs on our Service Provider Directory at NewsletterConnections.com.

NEWSLETTER
CONNECTIONS

Bloom Your Business This Spring: 
Connect Directly with Your Neighbors!

Our May deadline 
is April 15th. 

Locally owned and operated.

info@newsletterconnections.com
NewsletterConnections.com

303-979-7499
NEWSLETTER
CONNECTIONS

Highly Targeted & Zero Waste: Your ad reaches  
the specific households in your target neighborhoods.  
Every person who receives the newsletter is a  
potential customer within a few miles of your door.

The Trust Factor: Local print publications are  
valued sources of community news and events.  
Aligning your business with this trusted medium  
instantly boosts your own credibility and reputation.

Higher Engagement & Memorability: Studies show 
people retain information from print ads better than  
digital ones. The tactile experience creates a stronger,  
more lasting impression.

You Can’t Click Away From Print: A physical  
newsletter sits on coffee tables, gets pinned to  
refrigerators, and is shared among family members.  
Your ad stays visible for days, not seconds.

•

•

•

•
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Semiquincentennial Coins & Medals
	 To celebrate the Nation’s Semiquincentennial (SemiQ), the United States Mint is proud to unveil one-year-only changes to well-
known American coinage, such as the circulating dime, quarter, and half dollar. The Mint will also release special numismatic coins 
and medals in 2026 featuring unique designs and enhancements for core products and annual releases.

–https://www.usmint.gov/coins
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 Panorama Ridge 

 The Denver Metro area  is an expensive place to live, so Sellers need to 
 adjust to longer days on the market and  do what it takes to make your 
 home show well compared to other homes on the market! 

 Buyers today are prioritizing a�ordability and practicality, so please 
 move quickly if you �nd the right home for you and take advantage of 

 some good values in this market  ! 

 Mo Elliott does not claim to have participated in the sales of these homes- information purposes only. 


